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Course Introduction

This is a seminar course: instead of a fixed canon of lectures, it examines the pressing issues facing
media today through discussion, debate, case analysis, and student presentations. The media
landscape is transforming faster than textbooks can follow - digital disruption, misinformation, platform
power, Al, and press-freedom crises - so the course trains you to analyze emerging issues with theory,
evidence, and ethical reasoning.

This handout maps the terrain: the seminar method itself, digital disruption of journalism, fake news and
misinformation, media ethics, ownership concentration, platform political economy, social media and
democracy, press freedom (with Pakistan's context), gender and representation, conflict reporting, data
journalism, Al, regulation, public broadcasting, commercialization, media literacy, citizen journalism,
global flows, and the future of journalism - plus guidance on presenting and discussing.

By the end you should be able to: lead a seminar discussion on any contemporary media issue, apply
ethical frameworks and political-economy analysis to cases, evaluate evidence about media effects,
and present a well-argued position - the core skills of a media professional.

How to use this handout: Each topic lists its learning objectives, explains the key concepts in simple
words, defines important terms, gives an example where helpful, and closes with a summary plus exam |§|
tips. Topics marked Very important deserve extra revision.

Unit 1: The Seminar and the Media Landscape

Topic 1: The Seminar Method

Learning Objectives
» Explain how seminars work

» Prepare a seminar presentation

» Lead and join discussions

Key Concepts

A seminar is a structured discussion, not a lecture: participants read beforehand, one presents,
everyone discusses. Your roles rotate: presenter (frames the issue, presents evidence, poses
questions), discussant (responds critically), and participant (asks, argues, listens). Assessment typically
covers your presentation, your discussion contributions, and a written paper - participation is not
optional decoration, it is the course.

Preparing a presentation: (1) define the issue precisely (‘(How do recommender algorithms shape
political polarization?' beats 'social media is bad’); (2) gather evidence - academic sources, credible
journalism, data; (3) structure: issue, background, competing views, your analysis, discussion
questions; (4) visuals that clarify (one chart beats ten bullet slides); (5) rehearse to time. End with
genuine questions, not rhetorical ones - a seminar lives or dies on discussion.

Discussion skills: steelman before you attack (state the opposing view fairly), cite evidence not vibes,
ask clarifying questions (‘what do you mean by bias here?'), and disagree with ideas while respecting
people. The seminar's hidden curriculum: thinking in public, under friendly fire - exactly what
newsrooms, policy debates, and PhD defenses demand.

Key Points
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m Seminar = prepared discussion; roles: presenter, discussant, participant.
m Presentations: precise issue, evidence, structure, discussion questions.

m Steelman opponents; cite evidence; disagree with ideas, respect people.

Key Terms
Steelmanning: Stating the opposing view in its strongest form.

Framing: How an issue is defined and bounded.

Example
« Endina a talk on fake news with: 'Should platforms be liable for viral falsehoods?"

Summary: The seminar trains public thinking - the media professional's core skill.

Exam Tips |§|
O Key point: presenter/discussant/participant roles.

0 Remember steelmanning.

Topic 2: Digital Disruption of Journalism

Learning Objectives
« Explain how the internet disrupted news
» Describe the advertising collapse

« Assess new business models

Key Concepts

For a century, newspapers bundled news with advertising - classifieds and display ads subsidized
reporting. The internet unbundled everything: Google and Meta captured ~70% of digital ad spending,
classifieds died (Craigslist, then Facebook Marketplace), and print circulation collapsed. Newsrooms
shrank; 'news deserts' spread - counties with no local paper, where corruption goes uncovered and
voter turnout drops (research confirms the civic cost).

Journalism adapted unevenly: paywalls and subscriptions (NYT's 10M+ digital subscribers prove
willingness to pay for quality), nonprofit news (ProPublica, and in Pakistan, independent digital outlets),
membership models, newsletters (Substack), and podcasts. Each has trade-offs: paywalls exclude the
poor; nonprofits depend on donors' agendas; newsletters reward personality over institutions.

In Pakistan, the disruption layered onto existing fragility: print never fully recovered, TV news chased
ratings with sensationalism, and digital outlets face both economic precarity and political pressure. The
seminar question: what business model can sustain independent journalism here? No consensus exists
- which is precisely why it belongs in a seminar, not a textbook chapter.

Key Points
m Ad-funded bundling collapsed; platforms captured the revenue.
m News deserts show the civic cost of lost local reporting.

m Paywalls, nonprofits, newsletters: partial fixes with trade-offs.

Key Terms
News desert: Community with no local news coverage.

Unbundling: Separating news from its ad subsidy.
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Paywall: Subscription barrier to content.

Example
« NYT's 10M diaital subscribers vs. shuttered local npaners.

Summary: Journalism's economic foundation broke; the replacement is unfinished.

Exam Tips E
O Very important: the unbundling mechanism.

0O Remember news deserts and their civic cost.

Topic 3: Misinformation, Disinformation, and Fake News

Learning Objectives
« Distinguish misinformation types

« Explain why falsehoods spread

« Evaluate countermeasures

Key Concepts

Definitions: misinformation (false, shared without intent to deceive), disinformation (false, deliberately
deceptive - state campaigns, political operatives), malinformation (true but weaponized - leaked private
data). 'Fake news' as a phrase has been polluted - politicians use it to mean 'news | dislike' - so analysts
prefer the precise terms.

Why falsehoods spread: novelty (false stories are more novel, and novelty drives sharing - MIT's
famous Twitter study), emotion (outrage and fear outperform calm), identity (sharing signals tribal
loyalty), algorithmic amplification (engagement-optimized feeds boost the sensational), and collapsing
gatekeepers (anyone publishes; no editor checks). WhatsApp forwards in Pakistan - health myths,
political rumors, doctored videos - show how encrypted, trusted networks accelerate spread beyond any
fact-checker's reach.

Countermeasures: fact-checking organizations (AFP Fact Check, Soch Videos in Pakistan), platform
labels and downranking, media-literacy education, prebunking (inoculating audiences by exposing
manipulation techniques beforehand - evidence shows it works), and regulation. Limits: corrections
rarely reach the misled (continued influence effect), fact-checks can't scale to WhatsApp's volume, and
heavy-handed regulation threatens free expression. Seminar debate: whose job is truth - platforms,
states, or citizens?

Key Points
m Misinformation/disinformation/malinformation differ by intent.

m Spread drivers: novelty, emotion, identity, algorithms, no gatekeepers.

m Countermeasures: fact-checking, prebunking, literacy - each with limits.

Key Terms
Prebunking: Inoculating against manipulation techniques in advance.
Continued influence effect: Corrected falsehoods still influencing beliefs.

Astroturfing: Fake grassroots campaigns.

Example
« WhatsApp health myths in Pakistan outpacing fact-checkers.
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Summary: Falsehood is a system output - of psychology, platforms, and politics.

Exam Tips E
O Very important: the three definitions.

O Remember prebunking vs. debunking.

Topic 4: Media Ethics in the Digital Age

Learning Objectives
« Apply ethical frameworks to cases
 Discuss privacy vs. public interest

« Handle graphic content and sources

Key Concepts

Core principles endure: truthfulness (verify before publishing), independence (no conflicts of interest),
fairness (hear all sides), minimizing harm, and accountability (correct errors openly). Digital conditions
stress each: speed vs. verification (tweet first, check later - the classic failure), virality vs. harm (graphic
videos of accidents shared for clicks), and the permanent record (old stories haunting people forever -
the 'right to be forgotten' debate).

Hard cases for seminar debate: publishing leaked private data in the public interest (where is the line?);
naming suspects before conviction (trial by media); showing graphic images (does it inform or
traumatize? - newsrooms now blur and warn); undercover reporting (deception justified only by
overriding public interest and no alternative); and Al-generated content (disclose synthetic media; never
fabricate sources).

Pakistan's context: defamation law (criminal defamation chills reporting), contempt powers, and the
ethics of covering blasphemy accusations - where reporting itself can endanger. Codes of ethics (PFUJ,
APNS/CPNE codes, PEMRA codes) exist; enforcement is the gap. The seminar's ethical muscle: argue
a case from two frameworks - consequentialist (outcomes) and deontological (duties) - and see where
they diverge.

Key Points
m Principles: truth, independence, fairness, minimize harm, accountability.
m Digital stress: speed, virality, permanence.

m Argue cases from consequentialist and deontological angles.

Key Terms
Minimizing harm: Weighing public interest against damage.
Right to be forgotten: Removing outdated harmful content.

Trial by media: Prejudging suspects in coverage.

Example
« Blurrina araphic accident footaae: informina without traumatizina.

Summary: Ethics is the profession's immune system - digital conditions test it daily.

Exam Tips
O Key point: the five principles.
0O Remember speed-vs-verification as the digital dilemma.
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Unit 2: Power: Ownership, Platforms, and the State

Topic 5: Media Ownership and Concentration

Learning Objectives
« Explain ownership concentration
« Analyze its democratic risks

« Discuss Pakistan's ownership patterns

Key Concepts

Media ownership concentrates globally: a few conglomerates (and billionaires - Murdoch, Bezos,
Musk’'s Twitter/X) control vast outlets. Risks: homogenized viewpoints, conflicts of interest (a
proprietor's other businesses escape scrutiny), political leverage (owners trading coverage for favors),
and newsroom self-censorship (‘don't anger the owner'). The propaganda model (Herman & Chomsky)
systematized this: ownership, advertising, sourcing, flak, and ideology as 'filters' shaping news.

Pakistan's pattern: cross-media ownership by business groups with interests in real estate, industry,
and politics; proprietors' business exposure creates vulnerability to state pressure (advertising boycotts
as censorship); and the 'media-military’ nexus shaping red lines. Journalists learn the owner's
sensitivities - formal censorship is often unnecessary.

Counter-arguments for seminar: concentration can fund quality (Bezos's Post invested in journalism);
regulation of ownership is itself a free-speech issue; and digital fragmentation arguably matters more
than ownership now. Policy responses: ownership transparency registers, cross-media ownership limits,
public funding for independent media. The core question: who guards the guardians' independence?

Key Points E
m Concentration risks: homogenization, conflicts, leverage, self-censorship.

m Propaganda model's five filters.

m Pakistan: business-group ownership + state ad pressure.

Key Terms
Propaganda model: Herman & Chomsky's structural filters on news.
Cross-media ownership: One group owning TV, print, digital.

Regulatory capture: Regulators serving industry interests.

Example
« Ad bovcotts used as censorship aagainst critical channels.

Summary: Ownership structures shape news before any journalist writes a word.

Exam Tips
O Very important: the five filters.
0O Remember self-censorship as the quiet mechanism.

Topic 6: Platform Power and the Political Economy of Social Media

Learning Objectives
« Explain platform business models
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« Analyze algorithmic power

« Discuss data extraction

Key Concepts

Platforms (Meta, Google, TikTok, X) are the new gatekeepers: they don't produce content but control its
distribution. Business model: surveillance capitalism (Zuboff) - free services extract behavioral data,
sold as targeted advertising; engagement optimization maximizes time-on-site, amplifying outrage and
sensationalism because calm doesn't click. Creators and publishers depend on algorithmic favor they
cannot see or appeal - a private, unaccountable governance of public discourse.

Algorithmic power: recommender systems shape what billions see - political content, news diets, even
self-image (Instagram and teen mental health). The algorithms are trade secrets; their effects are
studied through leaks, experiments, and whistleblowers (Frances Haugen's Facebook Papers). Filter
bubbles and echo chambers are debated empirically (people encounter more diverse views online than
assumed), but algorithmic amplification of extremes is well-documented.

Political economy questions: should platforms be treated as publishers (liable for content), utilities
(common-carrier neutrality), or something new? Antitrust cases, the EU's Digital Services Act
(transparency and risk-assessment duties), and Pakistan's platform-regulation attempts (removal
demands, the social-media rules) are live experiments. Seminar fault line: break them up, regulate
them, or build public alternatives?

Key Points |§|
m Platforms govern distribution without producing content; ads fund surveillance.

m Engagement optimization amplifies outrage; algorithms are unaccountable.

m Regulatory models: publisher liability, utility rules, antitrust, DSA.

Key Terms
Surveillance capitalism: Profit from behavioral data extraction (Zuboff).

Deplatforming: Removing users/content from platforms.

Digital Services Act: EU platform transparency regulation.

Example
» Facebook Papers: internal knowledae of harm vs. public claims.

Summary: Platform power is the political economy issue of our media age.

Exam Tips
O Very important: the surveillance-capitalism business model.

O Remember the three regulatory models.

Topic 7: Social Media and Democracy

Learning Objectives
» Assess democratization claims

» Explain digital repression

» Discuss Pakistan's digital politics

Key Concepts
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The democratization thesis: social media lowers organizing costs, bypasses gatekeepers, and amplifies
marginalized voices - Arab Spring optimism, #MeToo, Black Lives Matter. Evidence supports real
effects: protest coordination, agenda-setting from below, diaspora mobilization.

The pessimistic turn: the same tools enable surveillance (states tracking dissidents), disinformation
campaigns (troll farms, coordinated inauthentic behavior), algorithmic polarization, and ‘digital
authoritarianism' - China's model of platform-state fusion, exported via tech sales. Morozov's 'net
delusion’ warned early: dictators learn the internet too.

Pakistan's digital politics: social media as the opposition's megaphone when mainstream media is
constrained; coordinated trends and WhatsApp networks as campaign infrastructure; state responses -
internet shutdowns (among the world's most frequent), content blocking, arrests for online speech, and
platform pressure. Internet shutdowns during protests or exams are now routine - with documented
economic and civic costs. Seminar debate: does social media net-empower citizens or net-empower
states? The honest answer: it empowers the organized - whoever they are.

Key Points E
m Democratization: lower costs, bypassed gatekeepers, amplified margins.

m Dark side: surveillance, disinformation, digital authoritarianism.

m Pakistan: opposition megaphone vs. shutdowns and arrests.

Key Terms
Digital authoritarianism: State control via digital tools.

Coordinated inauthentic behavior: Organized fake engagement campaigns.

Internet shutdown: State-ordered connectivity blackout.

Example
« Pakistan's freauent shutdowns: amona the world's hiahest.

Summary: Social media empowers the organized - citizens and states alike.

Exam Tips
O Key point: both theses with one example each.

0 Remember Morozov's warning.

Topic 8: Press Freedom and Censorship

Learning Objectives
» Define press freedom
« Map censorship mechanisms

+ Analyze Pakistan's press-freedom situation

Key Concepts

Press freedom: journalists' ability to report without fear - measured by Reporters Without Borders' index,
CPJ's impunity data. It underpins democracy: without scrutiny, power corrupts unseen. Globally, press
freedom is declining - record journalist imprisonments, murders with impunity, and 'lawfare' (SLAPP
suits, sedition charges).

Censorship mechanisms, hard to soft: violence and murder (highest impunity in conflict zones);
imprisonment (anti-terror and sedition laws); legal harassment (defamation, contempt); economic
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pressure (ad boycotts, license threats); surveillance (Pegasus spyware targeting journalists); and
self-censorship - the most pervasive, where red lines are internalized and never tested.

Pakistan: journalists face abductions, beatings, murder (with near-total impunity), PEMRA's channel
suspensions and fines, advertising as a leash, and red lines around the military, judiciary, and
blasphemy. Yet a vibrant, defiant journalism persists - digital outlets, YouTube journalists, and social
media breaking stories TV won't touch. Seminar discussion: is press freedom indivisible (either all have
it or none do), and what protects journalists - laws, solidarity, or international pressure?

Key Points E
m Press freedom underpins democratic scrutiny; globally declining.

m Mechanisms: violence, lawfare, economic pressure, surveillance, self-censorship.

m Pakistan: severe pressures, resilient digital journalism.

Key Terms
SLAPP: Strategic lawsuits against public participation.
Lawfare: Using law as a weapon against journalists.

Impunity: Crimes against journalists going unpunished.

Example
+ Peaasus spnvware taraetina investioative reporters.

Summary: Press freedom is democracy's early-warning system - and it's under attack.

Exam Tips
O Very important: hard-to-soft censorship spectrum.

O Remember self-censorship as most pervasive.

Topic 9: Media Regulation: PEMRA and Beyond

Learning Objectives
« Explain broadcast regulation rationales

* Assess PEMRA's record

« Debate regulation vs. freedom

Key Concepts

Broadcast regulation rationale: spectrum scarcity (historical), content standards (protecting minors,
decency), and pluralism (preventing monopoly). Regulators license, set codes, and penalize - in theory
neutrally, in practice politically.

PEMRA (Pakistan Electronic Media Regulatory Authority, 2002): licenses channels, enforces codes of
conduct, and can suspend/fine. Its record is contested: defenders cite action against hate speech and
Indian content during tensions; critics document selective enforcement - critical channels suspended,
compliant ones untouched - making PEMRA an instrument of pressure rather than standards. License
fees and renewal politics add economic leverage.

The regulatory frontier is digital: should YouTube channels and social media face PEMRA-like rules?
Pakistan's social media rules (Removal and Blocking of Unlawful Online Content) and proposals for
digital-media regulation raise the classic dilemma: genuine harms (disinformation, hate speech, child
safety) vs. censorship risk. Models: co-regulation (industry + state, UK-style), independent regulators
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with legal safeguards, or platform self-governance under transparency laws (EU DSA). Seminar
question: design a regulator for Pakistan's digital media that curbs harm without becoming a censor -
the difficulty of the task is the lesson.

Key Points |§|
m Regulation rationales: scarcity, standards, pluralism.

m PEMRA: contested record; selective enforcement concerns.

m Digital frontier: harms are real, censorship risk is real - design is hard.

Key Terms
Co-regulation: Shared industry-state rule-making.

Prior restraint: Blocking publication in advance - heavily disfavored).

Example
» Selective channel suspensions vs. hate-speech enforcement.

Summary: Regulation is necessary and dangerous - independence is everything.

Exam Tips
O Key point: the regulator's dilemma.
0O Remember co-regulation as a middle model.

Unit 3: Representation, New Forms, and Futures

Topic 10: Gender and Media Representation

Learning Objectives
« Analyze gendered media patterns
+ Explain the male gaze and symbolic annihilation

» Assess feminist media activism

Key Concepts

Patterns: women are underrepresented (Global Media Monitoring Project: ~25% of news subjects),
stereotyped (victims, caregivers, eye candy), and judged on appearance - while men dominate as
experts and authorities. Advertising sells through objectification; entertainment normalizes it. Tuchman's
'symbolic annihilation' (1978): absence and trivialization tell women they don't matter in public life.

The male gaze (Mulvey): mainstream visual media frames women as objects of male looking - camera
angles, narratives, and casting serve it. Newsroom sociology mirrors content: women cluster in junior
roles, face harassment, and hit glass ceilings - who makes media shapes what media makes. Digital
harassment (rape threats, doxxing) specifically targets visible women journalists, a press-freedom issue
with a gender face.

Change agents: feminist media criticism, women's media organizations, gender-sensitive reporting
guidelines, and social media's counter-publics (#MeToo bypassed gatekeepers entirely). Pakistan:
pioneering women journalists and anchors, but also honor-killing coverage that blames victims, and
dramas oscillating between progressive and regressive portrayals. Seminar task: content-analyze one
week's prime-time news for gender patterns - the numbers persuade more than theory.

Key Points
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m Underrepresentation, stereotyping, appearance-focus; men as experts.
m Symbolic annihilation: absence as a message.

m Digital harassment of women journalists = gendered press-freedom threat.

Key Terms
Symbolic annihilation: Absence/trivialization of groups in media (Tuchman).
Male gaze: Media framing women as objects of male looking.

Doxxing: Publishing private personal data as harassment.

Example
« GMMP: women ~25% of news subiects worldwide.

Summary: Representation is power: who appears, and how, shapes who counts.

Exam Tips |§|
O Very important: symbolic annihilation.

0O Remember the newsroom-content link.

Topic 11: Conflict Reporting and Peace Journalism

Learning Objectives
« Explain war-reporting challenges

« Contrast war journalism and peace journalism

» Discuss safety and trauma

Key Concepts

War reporting's dilemmas: access vs. independence (embedded journalism trades access for
perspective), propaganda from all sides, the fog of war (early reports are often wrong), and the 'if it
bleeds, it leads' bias that distorts understanding. Safety: conflict zones are the deadliest beats; local
journalists face the greatest risk with the least protection.

Galtung's peace journalism vs. war journalism: war journalism frames conflict as a zero-sum contest
between two sides, focuses on visible violence and elites, and asks 'who wins?'; peace journalism
explores conflict formation, gives voice to all parties including peacemakers, highlights invisible effects
(trauma, structural damage), and asks 'how can this be resolved?' Critics say it compromises objectivity;
defenders reply that war journalism's 'objectivity' already takes the war frame for granted.

Pakistan's conflict coverage: reporting on militancy, military operations, and Balochistan under severe
constraints - missing persons, unmarked red lines, and the ethics of interviewing militants. Trauma:
journalists covering violence suffer PTSD at high rates; newsroom support is rare. Seminar exercise:
compare two outlets' framing of the same clash - count sources, adjectives, and whose suffering is
shown.

Key Points
m War journalism: contest frame, elites, visible violence.

m Peace journalism: conflict formation, all voices, solutions.

m Safety and trauma are under-addressed professional crises.

Key Terms
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Peace journalism: Galtung's solution-oriented conflict reporting.
Embedded journalism: Reporters attached to military units.

Parachute journalism: Fly-in coverage without local knowledge.

Example
* Framina analvsis: whose casualties aet names and faces?

Summary: How conflict is covered shapes whether it continues.

Exam Tips |§|
O Key point: war vs. peace journalism contrast.

O Remember the framing-analysis exercise.

Topic 12: Data Journalism

Learning Objectives
« Explain data journalism
* Outline the workflow

« Assess its democratic value

Key Concepts

Data journalism: finding and telling stories with data - from spreadsheets to scraped datasets to FOIA
requests. Workflow: find data (government portals, leaks, APIs, scraping), clean it (the unglamorous
80%), analyze (statistics, the methods of STA6420 applied to news), visualize (charts, maps,
interactives), and narrate (data needs story). Landmark: the Panama Papers - 11.5 million documents,
370+ journalists, data infrastructure making global collaboration possible.

Democratic value: data journalism holds power accountable with evidence (spending trackers, election
databases), reveals patterns invisible to anecdote (stop-and-search disparities), and serves audiences
interactively ( calculators: 'how does the budget affect you?'). Tools are increasingly accessible:
spreadsheets, OpenRefine, SQL, Python/pandas, Datawrapper, Flourish - a journalism student can
learn the essentials in weeks.

Pakistan's scene: growing but constrained - limited open data, RTI laws weakly implemented, and the
skills gap. Yet examples exist: election data visualizations, budget trackers, and crowd-sourced
reporting. Challenges: data scarcity, numeracy in newsrooms, and the risk of 'data without context'
misleading. Seminar project: take one public dataset (election results, budgets) and find one story - the
best way to learn.

Key Points
m Workflow: find, clean, analyze, visualize, narrate.
m Democratic value: evidence-based accountability, pattern revelation.

m Constraints: data scarcity, skills, context.

Key Terms
FOIA/RTI: Freedom/right-to-information requests.
Scraping: Automated web data collection.

Open data: Publicly available machine-readable datasets.

Example
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 Panama Papers: data infrastructure enablina alobal investioation.

Summary: Data journalism makes accountability empirical.

Exam Tips |§|
O Key point: the five-step workflow.

O Remember Panama Papers as the landmark.

Topic 13: Artificial Intelligence and Journalism

Learning Objectives
« Survey Al uses in newsrooms
« Analyze risks of synthetic media

« Debate Al's future role

Key Concepts
Al in newsrooms: automated writing (earnings reports, sports scores - AP's robot reporters),
transcription and translation, recommendation personalization, content moderation at scale, and
investigative assistance (document analysis, pattern detection). Benefits: speed, scale, freeing humans
for real reporting.

Risks: synthetic media - deepfakes (convincing fake video/audio of real people) threaten evidence itself
(‘'seeing is believing' dies); Al-generated text floods the information space with plausible mediocrity;
training-data biases reproduce stereotypes; and job displacement fears. The 2024+ elections worldwide
became deepfake laboratories - including in Pakistan, where Al-generated videos of politicians
circulated widely.

Responses: provenance standards (C2PA watermarking - 'nutrition labels' for content), newsroom Al
policies (disclose Al use; humans verify; no Al fabrication), detection tools (an arms race), and
regulation (EU Al Act's transparency duties). The deeper seminar question: if Al can generate infinite
content, what becomes scarce and valuable? Likely answer: trust, verification, and human judgment -
journalism's original selling points, repriced for the synthetic age.

Key Points
m Uses: automation, transcription, moderation, investigation assistance.

m Risks: deepfakes, synthetic flooding, bias, displacement.

m Responses: provenance (C2PA), disclosure policies, regulation.

Key Terms
Deepfake: Al-generated convincing fake video/audio.

C2PA: Content provenance/authenticity standard.

Synthetic media: Al-generated content.

Example
« Al videos of politicians in Pakistan's elections.

Summary: Al makes trust - journalism's core product - more valuable, not less.

Exam Tips
O Very important: deepfake threat to evidence.
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O Remember C2PA/provenance as the response. |§|

Topic 14: Advertising, Commercialization, and Native Ads

Learning Objectives
« Explain commercial pressures
» Analyze native advertising ethics

+ Discuss the ratings trap

Key Concepts

The wall between editorial and advertising - church-state separation - protected credibility: advertisers
bought space, not influence. Digital erosion: native advertising (paid content designed to look editorial -
'sponsored' articles matching site style), branded content studios inside newsrooms, and programmatic
ads placing brands beside extremist content. Disclosure rules exist (FTC guidelines, 'sponsored' labels)
but are weakly enforced and easily missed by readers - studies show most readers can't distinguish
native ads from news.

Pakistan's ratings trap: TV news chased TRPs with sensationalism - shouting matches, crime
reenactments, breaking-news hysteria - because advertisers buy ratings, not quality. The result:
‘talk-show' politics replacing reporting, and newsroom incentives punishing serious journalism.
Government advertising as patronage: ad distribution rewarding friendly outlets punishes critics -
commercialization fused with censorship.

Seminar debate: is any ad model compatible with independence? Options: strict disclosure and
separation (the classic wall, digitally enforced), reader-revenue models reducing ad dependence, and
public funding. The uncomfortable truth: journalism that nobody pays for gets paid for by someone with
an agenda - the question is always whose.

Key Points
m Native ads blur editorial/advertising; disclosure is weak.
m Ratings-chasing degrades content; state ads become patronage.

m Independence needs revenue models that don't sell influence.

Key Terms
Native advertising: Paid content mimicking editorial form.
Church-state separation: Editorial independence from advertising.

Programmatic advertising: Automated ad placement.

Example
» Readers mistakina sponsored content for news (maioritv in studies).

Summary: Follow the money to understand the message.

Exam Tips
O Key point: native advertising's ethical problem.
0O Remember the ratings-trap mechanism.

Unit 4: Participation, Literacy, and Futures
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Topic 15: Citizen Journalism and User-Generated Content

Learning Objectives
« Define citizen journalism
» Assess its strengths and limits

 Explain verification of UGC

Key Concepts

Citizen journalism: non-professionals reporting - smartphone footage of protests, accidents, and abuse
that professionals can't reach. Strengths: ubiquity (everyone's a potential witness), speed, and access
to closed spaces (authoritarian regimes, disaster zones). Arab Spring, Iranian protests, and countless
Pakistani incidents broke first on citizen footage.

Limits: no training in verification or ethics, partisan framing, and vulnerability to manipulation (old
footage recaptioned, staged scenes). Professional newsrooms now run UGC desks: verifying via
reverse image search, metadata, geolocation, weather/lighting consistency, and source contact - the
verification workflow is a core modern skill (taught by First Draft, Bellingcat's open-source methods).

The hybrid reality: professionals curate and verify citizen content; citizens feed professionals. In
Pakistan, where mainstream cameras face restrictions, citizen footage on X/TikTok often is the news -
and also the misinformation vector. Seminar skill: verify a viral video yourself using free tools - reverse
image search, Google Earth, shadow analysis. Nothing teaches media literacy like doing verification.

Key Points E
m Citizen journalism: ubiquitous, fast, but unverified and manipulable.

m Verification workflow: reverse search, metadata, geolocation, source contact.

m Hybrid model: citizens witness, professionals verify.

Key Terms
UGC: User-generated content.

Open-source investigation: Bellingcat-style public-evidence analysis.

Astroturfing: Manufactured grassroots content.

Example
» Verifvina protest footaae via shadows and landmarks.

Summary: Everyone can witness; verification remains the profession.

Exam Tips
O Key point: three verification techniques.

O Remember the hybrid model.

Topic 16: Media Literacy

Learning Objectives
» Define media literacy

« Teach critical analysis skills

« Design literacy interventions

Key Concepts
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Media literacy: the ability to access, analyze, evaluate, and create media. Framework (NAMLE):
authorship (who made this and why?), format (how do techniques shape the message?), audience (who
is targeted?), content (what values and omissions?), purpose (who benefits?). Five questions that
defuse most manipulation.

Why it matters now: the information environment rewards the uncritical - outrage sharing, algorithmic
feeds, synthetic media. Evidence: lateral reading (fact-checkers' technique - opening new tabs to check
a source's credibility) beats close reading of the dubious text itself; prebunking inoculates against
manipulation techniques. Finland's national media-literacy curriculum is the gold standard - started
early, integrated across subjects.

Pakistan's need: WhatsApp-forward culture, low news literacy, and politicized distrust of all media make
citizens vulnerable to every rumor. Interventions: school curricula, journalist-led community workshops,
platform prompts, and public-service campaigns. Seminar project: design a 10-minute media-literacy
lesson for first-year students - teaching it is the deepest learning. Caveat: literacy helps individuals but
doesn't fix platforms or power - it complements, never replaces, structural reform.

Key Points E
m Media literacy: access, analyze, evaluate, create.

m Five questions: authorship, format, audience, content, purpose.

m Lateral reading and prebunking are evidence-based techniques.

Key Terms
Lateral reading: Checking sources via external tabs, not the text itself.

NAMLE: National Association for Media Literacy Education framework.

Example
* Finland's curriculum as the alobal model.

Summary: Critical audiences are democracy's immune system.

Exam Tips
O Very important: the five analysis questions.

O Remember lateral reading.

Topic 17: Public Service Broadcasting

Learning Objectives
» Explain the PSB model

« Compare global examples
» Debate PSB for Pakistan

Key Concepts

Public service broadcasting: media funded publicly (license fee, taxes) to serve citizens, not advertisers
or owners - mandated to inform, educate, and entertain with universality, diversity, and independence.
The BBC is the archetype: charter-protected independence, global trust, but perennial political battles
over funding and bias accusations. Models vary: Germany's decentralized fee system, Scandinavia's
strong PSBs, America's weak PBS/NPR.
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The case for PSB: market failure - commercial media underprovides news, children's content, minority
programming, and rural coverage; PSB corrects it. The case against: state funding risks state control
(PTV's history as government mouthpiece is Pakistan's cautionary tale), inefficiency, and unfair
competition with commercial outlets.

Pakistan's debate: PTV as state broadcaster, not public broadcaster - editorially subordinate, not
independent. Reform proposals: charter independence, secure funding (hypothecated fee), and a
mandate for underserved audiences. Digital age twist: should PSB expand online (BBC iPlayer model)
or is that mission creep? Seminar motion: '‘Pakistan needs a genuinely independent public broadcaster’
- argue both sides.

Key Points E
m PSB: publicly funded, citizen-serving, independent by charter.

m Market failure justifies it; state-capture risk threatens it.

m PTV = state broadcaster; reform means independence.

Key Terms
License fee: Dedicated household charge funding PSB.
Charter independence: Legal protection from political interference.

Universality: Serving all audiences, not just profitable ones.

Example
 BBC charter vs. PTV's aovernment control - the contrast.

Summary: Public broadcasting is a democratic investment - if kept independent.

Exam Tips
O Key point: state vs. public broadcaster distinction.

O Remember the market-failure justification.

Topic 18: Global Media Flows and Cultural Imperialism

Learning Objectives
« Explain cultural imperialism debates
» Describe contra-flows

« Analyze Pakistani media globalization

Key Concepts

Cultural imperialism thesis (Schiller): Western - especially American - media dominate global flows,
homogenizing cultures and serving corporate/political interests. Evidence: Hollywood's global box office,
English-language platform dominance, news agencies' (AP, Reuters) framing power. The MacBride
Report (UNESCO, 1980) and NWICO demands for a 'new information order' were the South's revolt -
defeated by Western walkouts.

Contra-flows complicate the story: Bollywood, Turkish dizis, K-dramas, and Al Jazeera show
non-Western media going global; audiences actively adapt imports (hybridity - Pakistani youth remixing
global and local). Platform imperialism updates the thesis: the dominance is now infrastructural
(American/Chinese platforms), not just content.
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Pakistan's position: Indian content's massive popularity (despite periodic bans - culture ignores
borders), Turkish dramas' moral-economy appeal, Western news framing of Pakistan (terrorism lens),
and Pakistani content going outward (Coke Studio's global audience, dramas exported). Seminar lens:
replace ‘imperialism or not?' with ‘who flows where, on whose infrastructure, with what power effects?" -
the nuanced question.

Key Points |§|
m Cultural imperialism: Western dominance homogenizing culture.

m Contra-flows (K-drama, Turkish dizis) complicate one-way models.

m Platform imperialism: infrastructural, not just content, dominance.

Key Terms
NWICO: New World Information and Communication Order demands.
Hybridity: Audience remixing of global and local culture.

Contra-flow: Non-Western media going global.

Example
» Turkish dizis in Pakistan: Coke Studio aoina alobal.

Summary: Global media flows are power relations, not just entertainment.

Exam Tips
0O Key point: imperialism thesis and its contra-flow critique.

0 Remember platform imperialism.

Topic 19: The Future of Journalism

Learning Objectives
» Survey future scenarios
« |ldentify enduring values

» Plan a journalism career

Key Concepts

Scenarios: (1) platform-dependent journalism - publishers as content suppliers to algorithms,
precarious; (2) subscription elite - quality news for those who can pay, news deserts for the rest; (3)
nonprofit/civic news - philanthropy-funded accountability reporting, promising but donor-dependent; (4)
Al-augmented newsrooms - automation handling routine, humans doing judgment; (5) decentralized
protocols - ActivityPub/Mastodon-style open social media reducing platform power. Likely: all five,
unevenly.

Enduring values whatever the model: verification, independence, accountability, and public service - the
seminar's recurring themes. Skills for the future: data literacy, verification/OSINT, audience
engagement, product thinking, and - unfashionably - deep subject expertise (the generalist aggregator
is automatable; the expert investigator is not).

Career guidance: build a portfolio early (campus paper, blog, data projects); learn one technical skill
deeply (data, video, coding); cultivate sources and beats; and protect your ethics before you need them
- the pressures (owners, advertisers, states, algorithms) are structural, so decide your red lines now.
The future is uncertain; the need for trustworthy information is not.
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Key Points |§|
m Five scenarios: platform-dependent, subscription elite, nonprofit, Al-augmented, decentralized.

m Enduring values: verification, independence, accountability, service.

m Career: portfolio, one deep technical skill, beats, ethical red lines.

Key Terms
News desert: Revisited: the market's failure mode.

Product thinking: Designing journalism for audience needs.

Example
« ProPublica’'s nonprofit investiaations winnina Pulitzers.

Summary: Models will keep changing; the mission - verified truth in public service - doesn't.

Exam Tips
O Key point: name three scenarios.

O Remember the enduring values.

Topic 20: Seminar Showcase: Running Your Own Session

Learning Objectives
+ Design a complete seminar session
« Facilitate discussion

» Write the seminar paper

Key Concepts

Designing your session: pick a live issue (e.g., 'Should Pakistan regulate YouTube news channels?’),
write a one-page brief (issue, key facts, competing positions, your thesis), assign one short reading,
prepare a 10-minute presentation, and draft five discussion questions escalating from comprehension
(‘what does the DSA require?’) to judgment (‘should Pakistan copy it?"). Facilitation: open with the
question, not the answer; cold-call gently ('Ayesha, you read the Haugen piece - what struck you?');
manage dominators ('let's hear from someone who hasn't spoken'); synthesize every 15 minutes ('so far
we agree X, disagree on Y").

The seminar paper: 2,500-3,000 words arguing a thesis about a contemporary issue - not a summary.
Structure: sharp introduction with thesis, literature/context, evidence and analysis (cases, data),
counterarguments addressed, conclusion with implications. Use academic sources plus primary
evidence (content analysis, interviews, data). Cite properly - plagiarism ends careers.

Assessment insight: examiners reward original argument over coverage, evidence over assertion, and
critical engagement over description. The student who argues 'PEMRA's selective enforcement proves
regulators need structural independence, as shown by X and Y' beats the student who lists PEMRA's
history. Take a position, defend it, acknowledge limits - that is the seminar's whole game, and this
handout's.

Key Points
m Session design: brief, reading, presentation, escalating questions.
m Facilitation: open questions, manage voices, synthesize.

m Paper: thesis-driven, evidenced, counterarguments addressed.
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Key Terms
Cold-calling: Inviting specific quiet participants to speak.

Example
» Discussion ladder: comporehension -> application -> iudament.

Summary: Run the seminar, write the paper, take a position - that's the course.

Exam Tips E
O Very important: paper structure.

0 Remember facilitation moves.

Glossary of Key Terms

Seminar: Structured discussion-based learning format.

News desert: Community lacking local news coverage.
Misinformation: False content shared without deceptive intent.
Disinformation: Deliberately deceptive false content.
Prebunking: Inoculating audiences against manipulation.
Propaganda model: Herman & Chomsky's structural filters on news.
Surveillance capitalism: Profit from behavioral-data extraction.
Filter bubble: Algorithmically narrowed information exposure.
Digital authoritarianism: State control through digital tools.
SLAPP: Lawsuit to silence public participation.

PEMRA: Pakistan Electronic Media Regulatory Authority.

Native advertising: Paid content mimicking editorial form.

Peace journalism: Solution-oriented conflict reporting (Galtung).
Data journalism: Reporting through data analysis.

Deepfake: Al-generated fake video/audio.

Media literacy: Accessing, analyzing, evaluating, creating media.
Cultural imperialism: Dominant-culture media homogenization.

Public service broadcasting: Citizen-serving publicly funded media.
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